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PELIEH3MS HA CTATBIO

Asrop Jlykesnon I'T,, 3aiinen O.A..

Haspanue crarbu CTpaternueckast TpanchopManis MorucTuyecKms U YIpaBICHYECKUX
MOZACIICH B YCIOBHSAX M3MCHEHUS PEryJITOPHOI cpe

JAbI HA PBIHKE aBTOMOOHUIIBHBIX KOMITOHEHTOR
Jlanbrero Bocroka

. AKTYanbHOCTH TeMpl

CTarhst MOMHOCTHIO COOTBCTCTBYET TeMarTvke )KypHasia.  [locienoBaresipHoOe MOBBIIIEHUE
Y THIM3AUOHHOTO cOopa B 2024-2026 romgax (baxTHYECKH THKBUIMPOBATIO TPATHLIHOHHYO CXEMY
BBO3a PasdOPHBIX TPAHCIOPTHBIX CpencTB («KOHCTPYKTOpOBY) Ha [lansuuit Boctox Poccuw,
IOCTABUB MO YIpoO3y CYHIECTBOBAHHUE COTEH MAJBIX U CPEIHUX JIOTUCTHYECKUX TMPEIIPHATHH
peruoHa.
Hayunast noBusmua. BriepBele ISl phIHKA aBTOMOGHIBLHBIX KOMIIOHEHTOR DO npemnoxena

HHTCIPHPOBAHHAST METONOJIOTHS, coBMemaromas Customer Development u Bl-anamutuxy B
YCIOBHUSX PEryJISTOPHOTO IIOKA.

2. Hayunas HOBU3HA, 3HAYNMOCTE padoThI

leopernyeckas 3HaumMOCTS PE3yJIbTaTOB HCCIIEAOBAHUS COCTOUT B pa3paboTKE W
IMIIMPHYCCKOH  BEPH(DMKALUH METOHYECKHX MOIXOIOB K YIPaBJICHYECKOH aJanTalyu

JIOTHCTHYECKHX KOMITaHUH J[alIbHEBOCTOUHOIO (heepabHOro OKpyTa B yCJIOBUSX PEryISATOPHOIO
[1I0Ka.

3. Jlorn4HOCTB M 1OCIIeI0BATEIEHOCTD H3JIOKCHHS Marepuala

CTUIb u3NI0)KeHUsI MaTepuaia dYeTKuil u [IOCJICIOBATE/IbHBIM, YTO CBH

NETENBLCTBYET O
KOMIIETCHTHOCTH aBTOPA B MCCIIEIYEMOM BOIIPOCE.

4. IlpoBenenue aHanu3za 1o 3asBICHHO] mpoOieMaTHke

B cratbe B pesynbrare 0630pHOTO HecnenoBaHMS YCTaHOBIICHO, YTO MEPEXOM MPEANIPHSITHS OT
BBO3a pa300pPHBIX aBTOMOOWJIEH K ONTOBBIM IIOCTABKAM XO

MeCs4Horo obopora ¢ 12 mo 14,5 min py6ieii (+20,8%), yBenmmuenuo yucroi NPUOBLIH C 5 110
[1%, cokparuenuio 101u HeMMKBUHBIX CKIANCKHX OCTATKOR 35 10 12% u pocty KoHBepcHuU B

pojaxxn Ha 25%. IIpoM3BOIUTENILHOCTE Tpy/a epconana BeIpociaa Ha 15%
dBTOMAaTH3alMK TAMOKEHHOT0 JIOKYMEHTO000pOTA.

3a CUCT

S. Crarucruyeckas o6paboTka MaTepuajon (9KCTIepUMEHT)

OcHOBHOE BHHMaHHE B pabote AKICHTHPOBAHO HA TOM, YTO BNEPBBIE IS pBIHKA

ABTOMOOHJIBHBIX ~ KOMIIOHEHTOB  J[(DO [IPCVIOXKCHA ~ MHTErPHPOBAHHAS METO0JIOT U,
cosmemarontas Customer Development u Bl-ananutuky B ycnosmsx PETYISTOPHOIO 1OKA.

6. Hcnonnenne METOI0B HAyYHOTO MO3HAHMS

MeTo/10J10rH4ecKy10 OCHOBY HCCIIEA0BAHMS COCTARMIIN 0011eH
B 9aCTHOCTH, METOJbI SKOHOMHYECKOTO M JIOTHUECKOIO AHAIIH3
METO/I ICKOMITO3ULIMH, HMHTALIHOHHOE MOJIETTHPOBAHME.

AYy1HbIC METO/IbI IO3HAHUS,
A, CHCTCMHBIH METOQJl, CHHTE3.




Merononornyeckyio OCHOBY HCCIIE/I0BAHKS COCT

B HACTHOCTH, MCTO/1BI JKOHOMHYCCKOIO M JTOI'HYECCKOI0 dHaJIn3a, CHCTEMHBIH METOI. CHHTE3,
MCTON1 ACKOMITO3 1IN H, IMHTAITHOHHOE MOZEIIHPOBaHHE.,

1. Lutnpyemocts 1 YUHBIX HCTOUHHKOR

Herounnk, HATHPYCMBIC B HACTOALICH CTaThe, OTpaKaloT COBPEMEHHYIO TOYKY 3DEHHSA
Ha necnenyemyio npotnemy.

ABHJIH ODILEHay YHbIE METO/IBT T03HAHHA,

8. Hayunwnit cring H3TTOXKCHHUS, TEPMHHOJIOIHS
B uenom nay

Penensupyempiii
HCTOUHHKH,

THAA CTAaThA HOCHT JIOTHYECKH BBICTPOEHHBIN H 3aKOHYEHHLI] Xapakrep.
MATCPHAIT apryMEeHTHPOBAH, UMEET CChUIKH HA HCII0JIB3YEMBIE JTHTEPATYPHEIE

9. CoorBercTBHe npasmIam ohopmiieHHs!
CraThst cooTBETCTBYET TPEOOBAHUAM, NIPEBABISEMBIM K PaGOTAM TAKOr0 poza.

10. 3amevanns penensenra (ecin ecth)
3ameyanuii mo pa6ore Her.

Pexomenanuu  ony6imkoBanuio (IOI4EepKHYTH)
[Iy6nkoBaTs Ge3yenosno IIybnuxoBats noce OTxJI0HHTE (000CHOBATE)
NOpabOTKH/yCTpaHeHHS
3aME€YaHHuH
Peniensent bromnep Enena Anekcanaposna

Y4eHas CTeNeHb  K.3.H., JOLIEHT
JIOJDKHOCTE  JOILIEHT

Mecto paboger  kadepa MeHeDKMERTa ATBIreiCKOro rOCY1apCTBEHHOI'O YHUBEPCUTETA
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